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Foresight
methodology

What’s shifting?

Signal gathering to identify rising

trends worldwide

 Anonymized, aggregated
Facebook and Instagram data

* Insight based on 3.5B+ people
and 600,000 unique
conversation topics

 Look back over 15+ months

What'’s sticking?

Drivers survey to uncover the
dynamics behind the shifts

« Commissioned global survey
with Mintel

* Online survey of 36,000
people across 12 markets
and six continents

What’s next?

Plausible futures to reveal which
trends most likely to move from
niche to norm

» Data triangulation and
expert analysis

* In-house and external subject-
matter experts and in-market
local experts
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We've gained
a stronger
sense of self

People surveyed globally said
many aspects of their identity had
grown more important to them

37% Gender

42% Ethnicity / Nationality
45% Language
46% Generation
47% Interests
47% Loci)




Gender equality
Global

+74% Thailand
#E8E8S

(gender equality) Global Global

+71%

Gender equality

+30%
Pronoun

+157%

Gender equality

+147% 5
Binh dang gidi +67%
(gender equality) Gender role

Gender Equality Gender Fluidity

Facebook IQ source: Hashtags are based on Instagram data, global, Jan 2020-Dec 2021. Conversation topics are based on Facebook data, global, Jul 2020-Sep 2021.



+327%

People are
rethinking
ability

+207%

+199%

Accessibility Australia - 327%

o)
+196% Accessibility Singapore - 294%

Neurodiversity Global - 207%
Neurodiversity Australia - 199%

+183%
Braille - Global 196%
Chir Braille (Braille) Vietham - 183%

(o)

+165% Disable sports Global - 165%

#%H 0l =2 Z (disability empathy) S. Korea - 68%
. a0
+68% Autism Spectrum Australia - 44%

Accessibility Malaysia - 34%

Braille Indonesia - 33%




Conversations have been rising globally & locally
around:

7| Work from home +57% (Global FB)

#ZoomFatigue +49% (Global IG)

R e m Ote WO r ki n g /| Work-life balance +68% (Global FB)
C re atl ng a te N S I O N /| Occupational burnout +125% (Global FB)
iNn our ‘work self’ = Occupational burmout +107% (australn £

|73 Work-life balance +29% (Korea IG)

|i

/] Occupational burnout +192% (Malaysia IG)

/|  Occupational burnout +66% (Philippines FB)

Facebook IQ source: Hashtags are based o
Conversation topics are based on Faceboo

n Instagram data, global, Jan 2020-Dec 2021.
k data, global, Jul 2020-Sep 2021.



75%
Growth
opportunities

Workers now o s

eXpeCt more 720/:Iexiblehours ‘ ‘

opportunity,
autonomy . F7'1/b'

and flexibility Ciste,

~

Facebook IQ source: “Global Foresight Study” by Mintel (Facebook-commissioned survey of 36,000 people ages 18+ in AU, BR, CA, DE, GB, IN, KR, MX, NG, PL, TH, US, Oct 2021.



Everyone’s
talking about
entrepreneurs

Facebook 1Q source: Hashtags are based on Instagram data, global, Jan 2020-Dec 2021.
Conversation topics are based on Facebook data, global, Jul 2020-Sep 2021.

+612% VIETNAM
Doanh nhan
(Entrepreneur)

+30% SINGAPORE
Entrepreneurship

+101% INDIA
Entrepreneurship

+76% MALAYSIA
Entrepreneurship

+61% S. KOREA
#S 7t
(Entrepreneur)

+23%
PHILIPPINES
Entrepreneurship

+55% AUSTRALIA
Entrepreneurship




People are
embracing
lifelong
learning

+52%

Educational
consultant

+48%

Career
Counseling

+11%

Free education

EXPLORING
ALL OPTIONS

+337%

Workforce
development

+54%

Financial
literacy

+47%

Lifelong
learning

LEARNING
ON DEMAND



MENTAL PHYSICAL SELF-LOVE

Diverse B W o
paths y
to modern WERINESS

wellness

CONNECTION ALTRUISM NATURE
+59% +223% +30%

Support group #Volunteer #NatureLovers

Facebook 1Q source: Hashtags are based on Instagram data, global, Jan 2020-Dec 2021.
Conversation topics are based on Facebook data, global, Jul 2020-Sep 2021.



Diversifying
ldentities

Brands and business should rethink
how they approach consumer
definitions and seek to embraced the
rich diversity of potential audiences.




renegof




Our relationship
with tech?
It’s complicated

say they

get excited
about new
technology

wish technology
were easier to use
and understand



Conversations have been rising
globally and locally around:

/| Virtual assistant +165% (global FB)

N eW e . 7| Online and offline +153% (global FB)
teChq u I I I brl u m /| Off the grid+31% (global)

/| Offthe grid +52% (Australia FB)

/1

7| Jeyeunuseiwg (Artificial intelligence) +72% (Thailand FB)

Artificial intelligence +56% (India FB)

/| Virtual assistant +274% (Philippines FB)

n Instagram data, global, Jan 2020-Dec 2021.
ook data, global, Jul 2020-Sep 2021.



FB89%
metaverse




The future
Is brimming
with
possibilities

INNOVATION

CULTURAL Facebook
CONTEXT Mark Zuckerberg

Elon Musk
Ready Player One | YouTube

Science fiction Twitter

Snow Crash Silicon Valley
Neal Stephenson

ENABLING
TECH FINANCE
wical VS TAVERSE [ oigtalcurency
intelligence Blockchain
Cryptocurrency

Bitcoin
ACCESS Ethereum
USE CASES POINTS

Real estate Virtual reality

Digital art Oculus
Puzzle video game Avatar

Mobile game Roblox
eSports Mobile app
World wide web
Website
Virtual world



Meet you in the
metaverse

n Instagram data, global, Jan 2020-Dec 2021.
ook data, global, Jul 2020-Sep 2021.

Conversations have been rising
globally and locally around:

/| #virtualreality +47% (global IG)

/1 #AugmentedReality +43% (global IG)

Thuc té 3o (augmented reality) +188% (Vietnam FB)

7| Virtual economy +306% (Philippines FB)

/|  Realitas virtual (Virtual reality) +30% (Indonesia FB)




+383%

# S ot
Cryptocurrency
S. Korea
+194% +78%
Cryptocurrency +163% #CryptoEcono
Global Token coin Global
Global
+103%
Blockchain +218%
Global Cryptocurrency

Interest in
cryptocurrency
has been rising

Singapore

+193%
Cryptocurrency
Vietnam

+127%

Cryptocurrency

Australia

+29%

Cryptocurrency

Philippines
+86%
Blockchain
Malaysia

+288%
Cryptocurrency
India

+288%
danmouil (Bitcoin)
Thailand



Conversations have been rising globally & locally
around:

People are
increasingly microinfiuencer +384% (Global 10
talking about 1 #Crestor +76% (Giobal 6

influencer =
marketing & =
brand =
ambassadors >

i

Influencer marketing +396% (Australia FB)

Influencer marketing +267% (India FB)

#21 %t (sponsored) +162% (Korea I1G)

Brand ambassador +4 5% (Singapore FB)

/] Brand ambassador +148% (Malaysia FB)

7| Brand ambassador +24% (Philippines FB)

Facebook IQ source: Conversation topics are based on Facebook data, global, Jul 2020-Sep 2021



People are
co-creating
In entirely
hew ways

+98%

#Reel #Remix #DanceChallenge

Facebook 1Q source: Hashtags are based on Instagram data, global, Jan 2020-Dec 2021.
Conversation topics are based on Facebook data, global, Jul 2020-Sep 2021.



Instant shopification

SHOP ANY NO PAYMENT, FABULOUS
SURFACE NO PROBLEM FULFILLMENT
QR code #BuyNowPayLater Online and offline
+2335% +63% +153%
#LiveShopping Impulse purchase #SameDayDelivery

+59% +16% +17%

#DroneDelivery

Virtual economy



Technology
renegotiated

Businesses should look to experiment
with new technologies, therefore
helping to build knowledge and
capabilities for the future.







Among people surveyed globally

The new
duality:
Global
citizens
and local
champions

of respondents
consider themselves
global citizens

try to shop locally,
even if it’s more
expensive




Conversations have been rising globally & locally
around:

7| #Global citizenship +357% (Global I1G)

G IObaI Citize ns 7| #Shoplocal +55% (Global IG)

#VocalForLocal +61% (Global IG)
and local 2

c h a m pio ns 7| #Global citizenship +358% (Australia FB)

7| #= M| A2l (global citizen) +127% (Korea IG)

7| Global citizenship 54 3% (Philippines FB)

Facebook IQ source: Conversation topics are based on Facebook data, global, Jul 2020-Sep 2021.

. FACEBOOK 1Q



- FACEBOOK 1Q



+33%

Sustainable
packaging

+60%

Sustainable
living

+147%

Sustainable
fashion

Facebook IQ source: Hashtags are based on Instagram data, global, Jan 2020-Dec 2021.

Conversation topics are based on Facebook data, global, Jul 2020-Sep 2021.

+27%

Sustainable
energy

+59%

Sustainable
design

+178%

Sustainable
tourism



Conversations
around
sustainability
are rising

Facebook 1Q source: Hashtags are based on Instagram data, global, Jan 2020-Dec 2021.
Conversation topics are based on Facebook data, global, Jul 2020-Sep 2021.

+110% +384%
Recycling Electric Vehicle
Vietnam Indonesia

+76% +331%

Sustainable energy
Indonesia

Sustainability
Singapore

+116% +100%
Singapore S.Korea
+100% +95%
Sustainability Sustainable living
Malaysia Australia
+36% +478%
Sustainable fashion Circular economy
Philippines Australia
+168% +101%
Sustainable fashion Hybrid vehicle
India +168% Thailand
Renewable
energy
India

- FACEBOOK 1Q



Among people surveyed globally

S

believe it’s a brand’s
responsibility

to source and
produce sustainable
goods for them

‘ FACEBOOK 1Q



Conversations have been rising
globally and locally around:

People are finding g prememm—m—
their crew
through
nanocommunity

/] Komunitas (community) +218% (Indonesia FB)
Community +89% (Malaysia FB)

Community +4 5% (Philippines FB)

Facebook 1Q source: Hashtags

shta e bas tagram data, global, Jan 2020-Dec 2021.
Conversation top e bas d F

edonin
ebo kd a, global, Jul 2020-Sep 2021.



People are finding their crew
through nanocommunities

Meaningful
groups

< Q ©

People With Names
That Are Impossible to

Pronounce

& Private group - 7 members

J\t\)r‘;»‘ G

Favorite
hashtags

WM@W@@M

#BollywoodSongs | #MentalHealth ‘ #Crochet

#CrystaIHeallng

#Nailsoflnstagram

#Bakersoflnstagram #EntrepreneurLife



Expanding values
& expectations

Where feasible businesses should
define and embrace a meaningful
position in culture




3themes &11trends

Genderevolution
Rethinking ability

Alternative education &
Flexiwork

Ultimate wellness

3

Expanding
values &

ectations

1
Diversifying
identity

Q)

Technology
renegotiated

New techquilibrium

Meet you in the metaverse

« Collective
creativity/Creator culture

Instant shopification

Global passions,
local purchases
Planet positive
Nanocommunity
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Feedback is a gift
No feedback

No deck



