POWERFUL

PROPOSITIONS

GENIUS/STEALS




THE ICEBREAKER

First, give participants 30 seconds to pick an item of furniture that they're familiar with.

Then, give participants 4-5 minutes to describe this item to someone who has never seen or
experienced it before. They won't be able to share any visuals, instead they only have their words.
Acknowledge that for some people this will feel like an especially long amount of time, while others
may find that they could keep writing long after the buzzer goes off.

After that writing block, ask participants to sum up their chosen item in a single sentence. This
could be their favorite sentence from what they've written, or it might be a culmination of the
paragraph/stream of consciousness style writing.

As a large group, share what you picked and your one sentence description. You may choose to

discuss what descriptions were more memorable and why, or ask participants to share why they
think this was the starting activity of the day.
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Now that you know propositions can go by many names, and now that
you've seen some examples of how they come to life, it's time to practice.
We'll use the following workspace to think through propositions.

2. Write your first draft:
spend 5-8 minutes on this
GET -
(target consumer and
their barrier)
TO -
(desired mindset or
behavior)
BY -
(message/action the
brand can communicate)
3A. Write your next version: 3B. Write your next version:
spend § minutes on this spend s minutes on this
CELEBRITY VOICE - PICK A NEW CELEBRITY VOICE -
GET - TO- BY- GET - TO- BY-
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Remember, when you're running this for your team, you may opt to choose other
celebrity voices that are more on brand.

Consider what celebrity would represent your brand.
Who would be their celebrity best friend?
Their celebrity mom?
Who would be the talk show host you'd be most excited to see talking about your brand?
Etc
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EVALUATING PROPS

“I think a good single-
minded proposition is . .
. . Three questions to consider:
imbued with some sort of 1. Is your proposition more than
energy. It's loaded marketing speak?

2. |s your proposition energetic?

Ianguage. It's provocative 3. Is your proposition evocative?

and evocative.”
- Creative Director
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Thanks!




