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What are some
examples of

powerful
propositions?




BUT IT'S A GCREATIVE ACT

“Consumer Message”

Shoes made as per
your lifestyle and
choices

Hmmmm
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BUT IT'S A GCREATIVE ACT

“Single most persuasive
idea we can convey”

Though you might not be
looking down, others are.
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Essential equipment for
life's daily adventures
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Low speed crashes hurt
more than you realize
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Charmin makes your
bathroom experience
more comfortable

Source: Edward Boches 14




Oreo is celebrating being 100 years old —
but we're still young at heart
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Weetabix can be enjoyed any which way
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‘Any-Which-Way-a-Bix’

“cost less than £5,000 to execute”

“one of the most talked about
brand campaigns of the year”

spontaneous brand awareness
increased by 40% compared to
last year + the brand saw a 15%
increase in sales”
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Insight: Travelers want to feel like a local —the stay is only half the journey.

Get: Travelers who are underwhelmed with hotel packaged experiences

To: See Airbnb Adventures as a way to turn every destination into a local raw experience

By: Showing that local experts give way to unusual adventures and communities.
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GET: Gen Xers music lovers

WHO: think Spotify is a music streaming
platform designed for the youth

TO: Reconsider Spotify as a song library for all
music listeners, including them

BY: Showing that Spotify allows them to
reconnect with good times no matter how much
the world may have changed

Source: Julian Cole 22




The Branston

Pickle Case
Study
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Source: WARC Case Study




Source: WARC Case Study
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Source: WARC Case Study




Source: WARC Case Study




Source: WARC Case Study




Video Examples
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With Febreze, all you'll
, notice is the freshness/
el scent....so you will ;
; breathe happy no matter | * 5 /. °
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honda hate

what's the proposition?
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honda hate
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Creative brief

Background

Honda have realised the growing importance of diesels in the European market, so they’ve finally built one., Being Honda, they
decided it would have to be the best in the world. So, they got the master engine builder, Kenichi Nagahiro (the creator of the
VTEC engine) to build it.

Nagahiro always hated diesels. He felt them to be smelly, slow, dirty and noisy. He decided to start with a totally blank sheet of
paper and design a diesel engine that was none of these things. He invented manufacturing materials and processes like Semi-
Solid casting for the aluminium engine block, intelligent combustion control and pendulum cradles. In all, Honda applied for over
100 patents for the creation of this engine. The result is a 2.2i engine that is almost vibration free and very quiet. It's also very
powerful, delivering a long range of torque over 2000 rpm and a 0-100kph of 9.3 seconds, with very low emissions. It already
conforms to strict 2004 legislation. It is just like a petrol engine, in fact.

It seems that Nagahiro’s dream for the best diesel engine in the world has come true. The journalists in the trade press are in love
with this new diesel from Honda, and praise it for the revolutionary engine it is.

Audience

People considering a diesel. The corporate audience is particularly important; diesels do well as company cars.

However, this campaign is aimed at everyone who has ever been sceptical about diesel engines (see mood board) and, moreover,
everyone who doesn’t know just how revolutionary Honda is in its engine production.

Business challenge
To generate interest in Honda’s new diesel engine, whilst further building the brand.

Creative challenge
To dramatise the fact that this is a diesel engine from the company that hated diesel engines. Honda used this hatred positively.

Support

Kenichi Nagahiro hated diesels so much that he only agreed to make one if he could start from scratch.
It’s like when you see people bringing down symbols of hatred, like The Berlin Wall or Saddam statues.
Like Kenichi, they used their hatred positively; to change things.



skoda MAKES HAPPY DRIVERS




skoda

what’s the proposition?
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skoda MAKES HAPPY DRIVERS

beautifully made cars




https://www.youtube.com/watch?v= ve4dM4UsJQo
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what's the proposition?

‘Isn’t it great when things just work?’



messages aren't always key

g

To create the feel
areally







sony bravia: balls

what's the proposition?
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sony bravia balls

“Sony Bravia Brings Incredible
Colour Into Your Life”

guestion/challenge




Additional
Examples




Propositions

Which one is better?

Heinz makes everyday @@= Heinz is a good compliment
food so much more to your food that adds
exciting great flavor

#BallsyBrands




Heinz

makes
everyday
food so much
more

exciting

#BallsyBrands

Adapted from Doug Kessler, Rob Campbell & Arjan Kapteijns



Propositions

Which one is better?

Tonka toys are indestructible =~ <@  Tonka toys last a long time

#BallsyBrands




Tonka toys

Are
iIndestructible



Propositions

Which one is better?

Lego stimulates your < ™ Lego allows your children
child’s left brain to be creative

#BallsyBrands




Lego

Fuels a child’s
imagination



Thanks!




