
POWERFUL  
GENIUS/STEALS

PROPOSITIONS



What are some 
examples of 
powerful 
propositions?
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BUT IT’S A CREATIVE ACT

“Consumer Message” 
 

Shoes made as per 
your lifestyle and 

choices 

Hmmmm
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BUT IT’S A CREATIVE ACT

“Single most persuasive 
idea we can convey”  

Though you might not be 
looking down, others are. 
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SWISS ARMY KNIFE

Essential equipment for 
life’s daily adventures 

Source: Edward Boches
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VOLKSWAGEN

Low speed crashes hurt 
more than you realize 

Source: Edward Boches
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CHARMIN

Charmin makes your 
bathroom experience 

more comfortable

Source: Edward Boches
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OREOOreo is celebrating being 100 years old — 
but we’re still young at heart
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WEETABIX

‘Any-Which-Way-a-Bix’

Weetabix can be enjoyed any which way

“cost less than £5,000 to execute” 

“one of the most talked about 
brand campaigns of the year” 

spontaneous brand awareness 
increased by 40% compared to 
last year + the brand saw a 15% 
increase in sales”
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GET / TO / BY : AIRBNB EXA

Insight: Travelers want to feel like a local—the stay is only half the journey.

Get: Travelers who are underwhelmed with hotel packaged experiences

To: See Airbnb Adventures as a way to turn every destination into a local raw experience

By: Showing that local experts give way to unusual adventures and communities.

Source: Julian Cole



geniussteals.co 22

GET / TO / BY : SPOTIFY EXA
GET: Gen Xers music lovers

WHO: think Spotify is a music streaming 
platform designed for the youth

TO: Reconsider Spotify as a song library for all 
music listeners, including them

BY: Showing that Spotify allows them to 
reconnect with good times no matter how much 
the world may have changed

Source: Julian Cole



The Branston 
Pickle Case 
Study
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BRANSTON PICKLE: A FORGOTTEN ICON

Source: WARC Case Study
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OUTSPENT & STRUGGLING FOR SALIENCE

Source: WARC Case Study
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PREVIOUS  CAMPAIGNS WERE  
INCONSISTENT & PRODUCT FOCUSED

Source: WARC Case Study



Source: WARC Case Study



Source: WARC Case Study
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A FORGOTTEN ICON > AN EMOTIONAL THROWBACK

Source: WARC Case Study





Source: WARC Case Study



Source: WARC Case Study



Source: WARC Case Study



Video Examples
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Febreze

https://www.youtube.com/watch?v=Ea79IcPW47M 
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Febreze

what’s the proposition?
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Febreze: breathe happy

With Febreze, all you’ll 
notice is the freshness/

scent….so you will 
breathe happy no matter 

proposition FROM THE BRIEF

style: 
pure messaging
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Febreze

BREATHE HAPPY



GeniusSteals.cohttps://www.youtube.com/watch?v=63dI_lIPM7k 
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honda hate

what’s the proposition?
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honda hate

positive hate
(why hate doesn’t always suck)

the proposition

tension
style
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skoda MAKES HAPPY DRIVERS

https://www.youtube.com/watch?v=EIGrM8AwUHc 
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skoda

what’s the proposition?
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skoda MAKES HAPPY DRIVERS

beautifully made cars
the proposition

classic advertising
style



https://www.youtube.com/watch?v=_ve4M4UsJQo
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cog

what’s the proposition?

‘Isn’t it great when things just work?’
creative linebonus:



To create the feeling you get when you open the drawer on 
a really expensive compact disc player

the proposition

messages aren’t always key

style

feeling



https://www.youtube.com/watch?v=0_bx8bnCoiU
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sony bravia: balls

what’s the proposition?
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sony bravia balls

“Sony Bravia Brings Incredible 
Colour Into Your Life”

the proposition

question/challenge
style



Additional 
Examples



Which one is better?
Propositions

#BallsyBrands

Heinz makes everyday
food so much more

exciting

Heinz is a good compliment
to your food that adds

great flavor



Heinz 

makes 
everyday
food so much 
more
exciting

54Confidential – Not to be reproduced or disseminated other than to the intended recipient#BallsyBrands Adapted from Doug Kessler, Rob Campbell & Arjan Kapteijns



Which one is better?
Propositions

Tonka toys are indestructible Tonka toys last a long time

#BallsyBrands



Tonka toys

Are 
indestructible

56Confidential – Not to be reproduced or disseminated other than to the intended recipient



Which one is better?
Propositions

Lego stimulates your
child’s left brain

Lego allows your children
to be creative

#BallsyBrands



Lego

Fuels a child’s 
imagination

58Confidential – Not to be reproduced or disseminated other than to the intended recipient



Thanks!


